Yo Inglnug | vanumesssuiunsdsasugndnualussindiasnsus

VDIYUTULUINDY FUALUINEY BUNDNYNLAT FINIAUATAITIA

ARl L WSTITATYY SUNISLY
WERTTY  yseansumUndia (@1v3vmssymsenaun)
ARENTINNITAIUANIMENTNUS

nyeAsadlng, 9. U.5.0, ws.u,, MA, Ph.D.

HALIUUN LTI580S U.6.0, L.5.LON, NE.U,, AU, NAL.
v do & = '
TWNFNTINTAN | oo NGUNAN bEER

UNANED

N15338138ananNNssITUAUNsduaS SN nwalUTEindlaIn s 1UAvB YU BN

nes sunengnsAs JmTauasadssd Tinguszatd e Uszn1s Ao o) WioAnwinig

q
s

duasudndnualUssndlainsuAvoIgNIUYINed BNBNYNLAT JMTIauATAaITIA

) Lilofnwmdnynssssuiunisdnasudndnuaiussindansiudvesyuey  uay

9 9
4 v v 1

@) Liednsgdudnumssssuiunisduasudndnvaluszindansiuivesyuuuiyives

q

Y [ 3

gunengnedAs Jmdnuasalssd

¥
v A

Telildunsivedinunm (Qualitative Research) 14mis3deidaenans
(Documentary ~ Research) lme@nwiduainannnsylaslgn essanan Lenans
fsAnns wazaddeiifeites uardunvaideyadednfugifeadesluyuruiimes
IMNTATIEToYAMIENTIATIETTINT TN

NAN1TIEWUDN

mMsdaasusnanualyuru Ao nsuansoenvesnguvuitnegiaufuluuiunves

derufeaiu awdunisuaneenisrnudududn wiadudndnvalianisduvoaguu

=

Uu 9 lagnisudnteen § o M9 Ao o) VIRWUS b) N1SUANE ) Audeie

a

&) owsmsiu ¢ gliflyaviestiu way v) Usandl guvuwmendugururiuegi

A7)
[

fimsdaaiugnanualyuruns b e uinduiniigarenisduasudnanyainisUseindlduy

TonAUsEINalAINTIUR

v v L3 [y A

nannnssssulunsduasudnsnualussimdlasnsiudvesguen i o s8AU Ao
o) szuasaunsy ldwdndasssuiiugiu o) szduyuou Ao nydiu dva suae
Jwia lindnenundyananiiuasudnaind wez m) siudszva Ao dwnuvuialvg

Tdndne1sian wazuananina



http://www.tracker-software.com/buy-now
http://www.tracker-software.com/buy-now

nsdaasudnanyalUssinalaInI1uAveIYUIULYINGY BUNDNYNEAS
Jwinuasassd Jadugurusnilveeasuegiianuduuduazlaawuluiulszmdin
wiudafian fie Ussindlainiiud nundnunsssIunusinguiuda Ao nanA13INIUTING

aglunisagiauiudeiieary wanarsdesssuusingeglunissauiniivensigeene

o v v

wannsggunanivsngeglunisviyeielniulevy msasahnsziazsaudidialgeiy

]

[ v a

vanansinAsngeglunnAanssuuidunaiuiy mnuiludagiunsesuaaiuiasynieny

<

[ [

nouazmAluladmMaudIiNanTENUABNSALATUONAN WalYUUAINGTY kAEYNTUAGT
Aosn1snsunteseysnuduaulssmdduinnuduludndnvalyusuiivsinualiadu

nannakl



http://www.tracker-software.com/buy-now
http://www.tracker-software.com/buy-now

Thesis Title : BUDDHIST PRINCIPLE AND COMMUNITY INDENTITY
PROMOTION RELATED TO SONGKRAN (THAI NEW
YEAR) FESTIVAL AT KHAO THONG COMMUNITY,
PHAYUHA  KHRRI  DISTRICT, NAKHON SAWAN

PROVINCE

Researcher . PHRA WORACHET THAMMAVIRIYO
(WATTHANASAKUNRAK)

Degree : Master of Arts (Buddhist Studies)

Thesis Supervisory Committee
. Phrasrisombhoth, Dr.
Palivll, B.A., M.A., Ph.D
. Asst.Prof. AnondMetheevarachatra
Pali VI, B.A., B.Ed., M.Ed.

Date of Graduation : 23 May 2015

Abstract

The research on “Buddhist Principles and Community Identity Promotion related
to Songkran (Thai New Year) Festival” at Khao Thong Community, Phayuha Khiri District,
Nakhon Sawan Province had three objectives: 1) to study the identity promotion of the
community related to the festival at Khao Thong Community, Phayuha Khiri District,
Nakhon Sawan Province, 2) to study the Buddhist principles and the community identity
promotion, and 3) to analyze the Buddhist principles and the community identity promotion
relating to Songkran (Thai New Year) Festival at Khao Thong Community, Phayuha Khiri
District, Nakhon Sawan Province. This research applied the documentary research with
collecting data from Tipitaka, academic textbooks, related documents and researches.
Analysis of the data used the analysis of the content and the summary of the research
used presenting the descriptive results of the research.
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Results of the Research

The community identity promotion at Khao Thong Community, Phayuha Khiri
District, Nakhon Sawan Province was the expression of the peaple in the community living
in the same society. These expressions were self-confident or local identity of the
community. The community icentity promotion had 6 ways: ethnic, dressing, culture and
belief, food, intelligence of locality, and tradition. The Khao Thong Community was the
Mon people community that promoted the community identity through all 6 ways.
However, the most remarkable identity was the traditional identity promotion: Songkran
Festival (Thai New Year).

The Buddhist principles and the community identity promotion had 3 levels: 1)
the small group or the family applying the basic morality, 2) the middle group or the
community applying the principle of the gratefulness and the unity, and 3) the big group
or the country applying the reverence and the unity.

The Buddhist principles and the community identity promotion relating to
Songkran (Thai New Year) Festival at Khao Thong Community, Phayuha Khiri District,
Nakhon Sawan Province that was the Mon people were the Garavata (the reverence)
appeared in the play of holding the women’s wrists, the Saraniyadhamma (states of
conciliation) appeared in pouring water on the hands of revered elders and asking for
blessing, the Kataiifiukatavedt ( gratefulness) appeared in the making of merits for the
dead people, sprinkiing water onto a Buddha image, and pouring water on the hands of
revered elders and asking for blessing, and the unity appeared in all the activities. Now,
the current of material and technological progress would affect the community identity
promotion. Moreover, the community wanted to protect, conserve and inherit these
valuable festivals continually.
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